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CONTENT STUDIO

CAPABILITIES & PROJECT SAMPLES




CAPABILITIES - B2B

INTERNAL
COMMUNICATIONS

Company and Employee spotlights: Receiving an
award, obtaining a certification, or celebrating a
milestone number of years with the company

An exemplary customer interaction with a company
and employee

Career advancement opportunities within the
company as shown through the eyes of an employee
who has risen the ranks

EXTERNAL
COMMUNICATIONS

Drive effective, ongoing communication and create
touchpoints with a distributed workforce that's more

frequently working from home

Bring any number of corporate / compliance
initiatives to life in an entertaining / educational
manner that encourages sharing and consuming
those messages:

= ESG

= DEI

= Ethical Sourcing / Supplier Diversity

= Data Privacy and Cybersecurity

Your company's website acts as the modern
“storefront” - how are you quickly & effectively
communicating your narrative to visitors

Millennials & Gen-Z research products, services, and
jobs online. Build positive affirmation and confidence
in your company before they make purchases or

decisions through video storytelling

SUPPLIMENTAL
COMMUNICATIONS

A high energy sizzle reel to kickoff a convention,
company town hall, or a video meeting.

A looped video of your products or services for a
closed circuit internal broadcast or network of
televisions to elevate your headquarters

Tutorial videos that are beneficial your customers,
employees, suppliers, board members, etc.
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CAPABILITIES - B2C

DIGITAL
STORYTELLING

Product or Service Explainers: Tell the story
of what you sell in a quick, concise, high
quality manner that captures audiences
with an increasingly short attention span

Sizzle Reels: Convey excitement and
energy about your brand or product to
visitors of your website, landing page or
social feed

COMMERCIAL
CREATIVE

Broadcast TV Creative: Let us execute your
brief with, our allow us to help build a
project from start to finish adding in our
experience of elevating B2C brands
through commercial work

Short form content: Formatting for social /
digital channels is all in the approach of
recognizing the audience on different
terms. Non-audio, short attention spans,
different aspect ratios, captioning /
graphics to convey narratives- all elements
that are critical to consider and
incorporate where we have a depth of
expertise.

PROGRAMMING
& MORE

Editorial / Serialized Programming: For
longer formats, we can help develop a
series that takes a programming
approach and educates about your brand
pillars, tells stories around your products,
or follows your customers in a much
deeper way.
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CLIENT SUCCESS STORY

2] EMORY

UNIVERSITY

CHALLENGE

Create powerful stories that bring to life the accomplishments across three schools, a
national primate research center, a cancer institute, a global health institute, and the
most comprehensive health care system in the state. Ensuring that those stories
drive internal pride amongst the 30,000+ employee base and subsequently content
market the organization to an external audience of stakeholders, potential job
applicants and the research community.

END RESULT

A comprehensive strategy spanning multiple video '‘buckets’ spanning powerful
individual employee stories, accomplishments in patient therapeutic advances, and
cutting-edge research milestones.

SAMPLES SCOPE

Nurse Story Employee Profiles

Nursing Manager Story Patient/Research Spotlights
Transplant Therapy Success Story Work:

13x Days of Filming
Timeline: 8 months

Budget: $33k per story
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https://vimeo.com/941291943
https://vimeo.com/941291011
https://vimeo.com/946283110

CLIENT SUCCESS STORY

CHALLENGE

Novelis needed to get hundreds of engineers excited about applying for jobs and
moving to their plants across the country. To communicate that effectively, they
needed powerful storytelling reinforcing their sustainability mission and the
attractive benefits the towns they operate in can offer to those engineers and their
families.

END RESULT

Cinematic capture of their plants, their community involvement, powerful soundbites
conveyed the precise messages that job seekers want to hear through multiple
videos. Specifically focusing on their culture, their overall mission and specific job

positions.

SAMPLES SCOPE
Culture North American Sizzle
Engineering Employee Profiles
North American Overview Culture Pieces

Site Specific

Work:

10x Days of Filming around US
Timeline: 4-6 months

Budget: $500k

BREADPBUTTER
CONTENT STUDIO



https://vimeo.com/847150402
https://vimeo.com/847148362
https://vimeo.com/847147501

CLIENT SUCCESS STORY

N7, Graphic
S 77/ Packaging

INTERNATIONAL

CHALLENGE

Graphic Packing needed an overview of sustainable consumer packaging and how
consumer attitudes have changed including GPI's product portfolio. Including
highlighting their sustainability story, and how it advances customers' sustainability
goals. Including demonstrating the management bench through speakers, cameos,
and management in attendance to show their deep consumer products expertise.

END RESULT

Develop assets to use at various times throughout their 2024 Investor Day that
highlight both the sustainable consumer packaging industry as a whole as well as
Graphic Packaging International’s role as a leader of innovation and growth.

SAMPLES SCOPE

Product Portfolio 2x Videos for Investor Day

2+ minute length

Work:
1x Day of Filming at HQ

Timeline: 8 Weeks

Budget: $47k
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https://vimeo.com/929563822/dde3d6b3b5

CLIENT SUCCESS STORY

fre%tgle

STEVEN FOREMAN
DIRECTOR OF OPERATION SERVICES - WHITE CASTLE

CHALLENGE

Drive awareness about tech forward, future leaning product inside of Coca Colg,
internally through powerful customer testimonials and interviews with product leads.
Subsequently, turn that internal content into external facing sales enablement for
business development teams.

END RESULT

A cinematic, well comprised story on Coca Cola Freestyle division weaving multiple
interviews, shoots, locations, with a nod to the history and a look towards the future.

SAMPLES SCOPE
Longform Freestyle story 1x longform internal video for Coke Virtual Town Hall
Customer Testimonials 1x cutdown of longform

2x customer testimonial videos

Work:
1x Day of Filming at Coke HQ

3x Days filming at client sites across the country
Timeline: 4 months ' ‘ , 7

_ & ‘
Budget: $165k
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https://vimeo.com/933395601/a54537afb2
https://vimeo.com/941307212

ABOUT BREAD N BUTTER

Bread n Butter Content
Studio is an Emmy
award winning group of
video strategists and
creatives that helps
businesses and
enterprises solve their
objectives through
cinematic, high quality
video content.
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